
B-Social Blogging guidelines, For checkpoints  2 & 3 
  

Option 1: Tell a story about your client organization. Focus on a particular 
person, specific event, outcome, project, etc.   

For example: 
   

1. Interview - Create a Q & A with someone in the organization. Interviews 
are often in Q & A format, but not always. Content may have breadth or 
depth. The writer may also edit the questions and narrate the 
interviewee’s answers. Rashida; Adele  

2. Personal Experience/Reminiscence - A human-interest piece that 
features a compelling story many people would want to read. In the 
Kitchen with Grandma 

3. Photo Story - A graphic approach to storytelling. A lead photo hooks the 
reader and sets the tone for the visual story. Writer may supply 
additional text or captions.  Katie’s All American Post 

4. Profile - A prose sketch focusing on one or more aspects of someone’s 
personality or life. Writer may interview others who can offer insights (co-
workers, neighbors); writer uses the actual interview as a time and place 
of reference. The Butcher Chef.  

  
Option 2: Share knowledge. Share your thoughts on a new social media app, 
site, book, or specialized social media knowledge as it pertains to non-profits 
and/or community engagement. If the app/site/book does not directly relate to 
non-profit sector, create the connections yourself.  

For example:  
   

5. How To – Develop guidelines for tangible or intangible actions. Writer 
often orders actions sequentially in a step-by-step fashion, like a 
recipe. For Many Reasons: Blood and Chocolate Pudding 

6. Informative - Logical information of a specific subject – for information’s 
sake. Writer employs expository writing, anecdotes, facts, or figures to 

http://www.garancedore.fr/en/2013/01/09/career-rashida/
http://www.rollingstone.com/music/news/adele-opens-up-about-her-inspirations-looks-and-stage-fright-20120210?page=3
http://www.bonappetempt.com/2011/04/serious-food-in-kitchen-with-grandma.html
http://www.whatkatieate.com/katies-all-america-post-2012-yee-harr/
http://mimithorisson.com/2012/07/14/the-butcher-chef/
http://www.vanillagarlic.com/2011/03/for-many-reasons-blood-and-chocolate.html


inform readers about a subject. Writers should cover the basics – who, 
what, when, where, and why. Can Social Media Save Lives? 

  
7. Review - Share insights of a book, film, gadget, app, event, or program. 

Writer describes the experience in a positive light (We are always 
positive – never critical) Crux 

8. Roundup - A collection of pieces of information tied together by one 
theme. Writers may organize the piece around numbers or lists. For 
example: 5 innovative ways successful non-profits are using Pinterest. 
 10 Uncommon Superfoods 

9. Personal/Professional Opinion - A personal or professional point of view 
on a subject of consequence to many people. Take a large and abstract 
concept and makes it human and real with your storytelling. Gigaom: My 
10 Years of Blogging 

http://www.bethkanter.org/savelives/
http://www.kurzweilai.net/book-review-nexus-continues-in-crux-by-ramez-naam
http://www.huffingtonpost.com/tim-ferriss/10-uncommon-superfoods-fr_b_3361978.html
http://gigaom.com/2011/11/26/10-years-gigaom/

